
ONLINE ADS &
DIGITAL
MARKETING
METHODS
KEVIN ORTIZ

INDEPENDENT STUDY:

POST-INTERNET PROJECT



TO APPLY THE MOST EFFECTIVE STRATEGIES FOR
WEBSITE AND ONLINE ADS, ATTEMPTING TO
ENSURE HIGH CONVERSION RATES THROUGH
DATA-DRIVEN DECISION-MAKING AND TESTING.

GOAL:



AD
PLACEMENT



I originally started the journey with
preliminary research and watched the
Reddit courses. I also looked at blog posts
that covered the best methods, however, all
the avenues missed practical advice and
only complicated things.

I think meeting with someone with
experience in this area was key in the
pursuit. Michael did an amazing job in
demystifying and simplifying everything.  

Finding keyword research and mediums is
IMPORTANT, I wish I had more in this front.

Michael had suggested a $5 test which was
spot on. This was a huge piece, as the
website was not ready due to not having a
privacy policy and other “issues.”

Talking with the representative confirmed
issues with the privacy policy and
reinforced previously learned knowledge. I
created the privacy policy shortly after. 

After testing, I found that preconceived
winners had not performed as well as
previously hypothesized. Subsequent tests
only tested 2 creatives for higher
impressions, after a recommendation from
the Reddit representative

The initial test run performed better
than the subsequent campaign due
to fewer communities being selected
(Confirming Michael’s Theory).

Michael recommended finding
simple industry standards, to
compare. Which our ads performed
below average in. 

To test creatives, each ad was
weighted by the frequency and click-
through rates across campaigns. 

1. PRELIMINARY RESEARCH

2. TALKING WITH MICHAEL

3. KEYWORD & COMMUNITY
RESEARCH

1. TROUBLESHOOTING

2. TALKING WITH REDDIT REP.

3. TESTING CREATIVES

1. ANALYZING CAMPAING
WITH INITIAL TEST RUN

2. COMPARING WITH
INDUSTRY

3. WEIGHTED AVERAGE
CREATIVES

PART 1
RESEARCHING METHODS

PART 2
TESTING ADVERTISMENTS

PART 3
ANALYZING RESULTS



• REDDIT HAS THE BEST COST PER CLICK

• LINKEDIN IS GOOD BUT HAS HIGH
COST PER CLICK.
• BROAD AUDIENCES HAVE MORE
CLICKS/IMPRESSIONS, BUT LOW CONV. 
• IMAGES ARE IMPORTANT FOR REDDIT

• A/B TESTING IS THE ONLY WAY OF
KNOWING IF AN AD IS GOOD

• SPREADSHEETS WITH COST PER
ACQUISITION AND CTR AGAINST INDUSTRY

KEY
TAKEAWAYS
FROM
MICHAEL



I originally started the journey with
preliminary research and watched the
Reddit courses. I also looked at blog posts
that covered the best methods, however, all
the avenues missed practical advice and
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pursuit. Michael did an amazing job in
demystifying and simplifying everything.  

Finding keyword research and mediums is
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issues with the privacy policy and
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After testing, I found that preconceived
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previously hypothesized. Subsequent tests
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impressions, after a recommendation from
the Reddit representative

The initial test run performed better
than the subsequent campaign due
to fewer communities being selected
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KEYWORDS COMMUNITIES
“Pick words with low diff. & high vol. w/ tools like ahrefs” Look for communities with high relevancy and volume w/ sparktoro

1. SOCIAL MEDIA ADDICTION (SV11000)
2. SOCIAL MEDIA AND MENTAL HEALTH (SV14000)
3. TECH ADDICTION (SV5000)
4. DIGITAL DETOX (SV6000)

1. R/DIGITALMINIMALISM
2. R/NOSURF
3. R/DOPAMINEDETOXING
4. R/GETDISCIPLINED



I originally started the journey with
preliminary research and watched the
Reddit courses. I also looked at blog posts
that covered the best methods, however, all
the avenues missed practical advice and
only complicated things.

I think meeting with someone with
experience in this area was key in the
pursuit. Michael did an amazing job in
demystifying and simplifying everything.  

Finding keyword research and mediums is
IMPORTANT, I wish I had more in this front.

Michael had suggested a $5 test which was
spot on. This was a huge piece, as the
website was not ready due to not having a
privacy policy and other “issues.”

Talking with the representative confirmed
issues with the privacy policy and
reinforced previously learned knowledge. I
created the privacy policy shortly after. 

After testing, I found that preconceived
winners had not performed as well as
previously hypothesized. Subsequent tests
only tested 2 creatives for higher
impressions, after a recommendation from
the Reddit representative

The initial test run performed better
than the subsequent campaign due
to fewer communities being selected
(Confirming Michael’s Theory).

Michael recommended finding
simple industry standards, to
compare. Which our ads performed
below average in. 

To test creatives, each ad was
weighted by the frequency and click-
through rates across campaigns. 
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• ENSURE PRIVACY POLICIES ARE
VISIBLE AND TERMS ARE TRANSPARENT.

• SMALL BUDGET TESTING BEFORE
RUNNING A LARGER CAMPAIGN.

• BROAD PSYCHOGRAPHICS RELATED TO
MEDIA ADDICTION AND LIFESTYLE
CHANGES

• TWO CREATIVES RECOMMENDED FOR
BEST COMPARISON AND BUDGET
MANAGEMENT.

KEY
TAKEAWAYS
FROM
REDDIT



PRIVACY
POLICY



I originally started the journey with
preliminary research and watched the
Reddit courses. I also looked at blog posts
that covered the best methods, however, all
the avenues missed practical advice and
only complicated things.

I think meeting with someone with
experience in this area was key in the
pursuit. Michael did an amazing job in
demystifying and simplifying everything.  

Finding keyword research and mediums is
IMPORTANT, I wish I had more in this front.

Michael had suggested a $5 test which was
spot on. This was a huge piece, as the
website was not ready due to not having a
privacy policy and other “issues.”

Talking with the representative confirmed
issues with the privacy policy and
reinforced previously learned knowledge. I
created the privacy policy shortly after. 

After testing, I found that preconceived
winners had not performed as well as
previously hypothesized. Subsequent tests
only tested 2 creatives for higher
impressions, after a recommendation from
the Reddit representative

The initial test run performed better
than the subsequent campaign due
to fewer communities being selected
(Confirming Michael’s Theory).

Michael recommended finding
simple industry standards, to
compare. Which our ads performed
below average in. 

To test creatives, each ad was
weighted by the frequency and click-
through rates across campaigns. 
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IMPRESSIONS: 29,865

COST:  $43.49 

CLICKS: 121

CTR: 0.41%/I AVG: 5.00%

CPC: $0.61/I AVG: $5.50

ECPM: $2.70

RESULTS



I originally started the journey with
preliminary research and watched the
Reddit courses. I also looked at blog posts
that covered the best methods, however, all
the avenues missed practical advice and
only complicated things.

I think meeting with someone with
experience in this area was key in the
pursuit. Michael did an amazing job in
demystifying and simplifying everything.  

Finding keyword research and mediums is
IMPORTANT, I wish I had more in this front.

Michael had suggested a $5 test which was
spot on. This was a huge piece, as the
website was not ready due to not having a
privacy policy and other “issues.”

Talking with the representative confirmed
issues with the privacy policy and
reinforced previously learned knowledge. I
created the privacy policy shortly after. 

After testing, I found that preconceived
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previously hypothesized. Subsequent tests
only tested 2 creatives for higher
impressions, after a recommendation from
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than the subsequent campaign due
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TOP IMAGES TOP CAPTIONES



WEBSITE &
MARKETING/SEO



Tools like ahrefs ($1000+) does everything
from finding prominent keywords to issues.
Using ahrefs or a free version like google
search console, you try to find all the on-
site and technical issues. From small things
like missing alternative text to big issues
like the whole site missing meta desc.

You want to add google site kit or a google
analytics tag on the website so you can
track who is going to your site and where
are they coming from which helps with
everything marketing.

This is not as important but super helpful in
making google find your site.

The current website is not currently ranking
for anything besides “post-internet project”
and the site was missing meta descriptions 

Since this is a newish type of category
finding a search was hard and used tristan
harris/Social Dilemma first. As well as
using the alcohol addiction website, as well
as the other one.

Finding new keywords is always the hardest
part because many times you have to find
niches for the category. Preliminary
research found “tech addiction” which
evolved to other keywords like social media
addiction

The first step is using wildcards
sitewide using the meta descriptions
and titles to speed the process and
quickly hitting every page.

I used a web scraping tool called
screaming frog, that pulled all the
data throughout the whole website. I
then used all the keyword research
and found whole new keywords and
added them on key areas of the
site.

Using the transcription from the
classes I would use an optimized
chatgpt to make brand new blog
posts.

1. AHREFS ANALYSIS

2. ADD GOOGLE SITEKIT TO WEB

3. SUBMIT SITEMAP TO GSC

1. LOOK AT CURRENT KEYWORDS

2. LOOK AT COMPETITORS KEYWORDS

3. FINDING NEW KEYWORDS

1. SITEWIDE WILDCARDS

2. ON-PAGE OPTIMIZATION

3. BLOG POST OPTIMIZATION

PART 1
TECHNICAL & ONSITE ISSUES

PART 2
KEYWORD RESEARCH

PART 3
IMPLEMENTATION



AHREFS
ANALYSIS



Tools like ahrefs or gsc does everything
from finding prominent keywords to issues.
Using ahrefs or a free version like google
search console, you try to find all the on-
site and technical issues. From small things
like missing alternative text to big issues
like the whole site missing meta desc.

You want to add google site kit or a google
analytics tag on the website so you can
track who is going to your site and where
are they coming from which helps with
everything marketing.

This is not as important but super helpful in
making google find your site.

The current website is not currently ranking
for anything besides “post-internet project”
and the site was missing meta descriptions 

Since this is a newish type of category
finding a search was hard and used tristan
harris/Social Dilemma first. As well as
using the alcohol addiction website, as well
as the other one.

Finding new keywords is always the hardest
part because many times you have to find
niches for the category. Preliminary
research found “tech addiction” which
evolved to other keywords like social media
addiction

The first step is using wildcards
sitewide using the meta descriptions
and titles to speed the process and
quickly hitting every page.

I used a web scraping tool called
screaming frog, that pulled all the
data throughout the whole website. I
then used all the keyword research
and found whole new keywords and
added them on key areas of the
site.

Using the transcription from the
classes I would use an optimized
chatgpt to make brand new blog
posts.

1. AHREFS OR GSC (FREE)

2. ADD GOOGLE SITEKIT TO WEB

3. SUBMIT SITEMAP TO GSC

1. LOOK AT CURRENT KEYWORDS

2. LOOK AT COMPETITORS KEYWORDS

3. FINDING NEW KEYWORDS

1. SITEWIDE WILDCARDS

2. ON-PAGE OPTIMIZATION

3. BLOG POST OPTIMIZATION

PART 1
TECHNICAL & ONSITE ISSUES

PART 2
KEYWORD RESEARCH

PART 3
IMPLEMENTATION



AHREFS RESEARCH



Tools like ahrefs or gsc does everything
from finding prominent keywords to issues.
Using ahrefs or a free version like google
search console, you try to find all the on-
site and technical issues. From small things
like missing alternative text to big issues
like the whole site missing meta desc.

You want to add google site kit or a google
analytics tag on the website so you can
track who is going to your site and where
are they coming from which helps with
everything marketing.

This is not as important but super helpful in
making google find your site.

The current website is not currently ranking
for anything besides “post-internet project”
and the site was missing meta descriptions 

Since this is a newish type of category
finding a search was hard and used tristan
harris/Social Dilemma first. As well as
using the alcohol addiction website, as well
as the other one.

Finding new keywords is always the hardest
part because many times you have to find
niches for the category. Preliminary
research found “tech addiction” which
evolved to other keywords like social media
addiction

The first step is using wildcards
sitewide using the meta descriptions
and titles to speed the process and
quickly hitting every page.

I used a web scraping tool called
screaming frog, that pulled all the
data throughout the whole website. I
then used all the keyword research
and found whole new keywords and
added them on key areas of the
site.

Using the transcription from the
classes I would use an optimized
chatgpt to make brand new blog
posts.
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COMPETITOR KEYWORDS



Tools like ahrefs or gsc does everything
from finding prominent keywords to issues.
Using ahrefs or a free version like google
search console, you try to find all the on-
site and technical issues. From small things
like missing alternative text to big issues
like the whole site missing meta desc.

You want to add google site kit or a google
analytics tag on the website so you can
track who is going to your site and where
are they coming from which helps with
everything marketing.

This is not as important but super helpful in
making google find your site.

The current website is not currently ranking
for anything besides “post-internet project”
and the site was missing meta descriptions 

Since this is a newish type of category
finding a search was hard and used tristan
harris/Social Dilemma first. As well as
using the alcohol addiction website, as well
as the other one.

Finding new keywords is always the hardest
part because many times you have to find
niches for the category. Preliminary
research found “tech addiction” which
evolved to other keywords like social media
addiction

The first step is using wildcards
sitewide using the meta descriptions
and titles to speed the process and
quickly hitting every page.

I used a web scraping tool called
screaming frog, that pulled all the
data throughout the whole website. I
then used all the keyword research
and found whole new keywords and
added them on key areas of the
site.

Using the transcription from the
classes I would use an optimized
chatgpt to make brand new blog
posts.
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WEB SCRAPING



Tools like ahrefs or gsc does everything
from finding prominent keywords to issues.
Using ahrefs or a free version like google
search console, you try to find all the on-
site and technical issues. From small things
like missing alternative text to big issues
like the whole site missing meta desc.

You want to add google site kit or a google
analytics tag on the website so you can
track who is going to your site and where
are they coming from which helps with
everything marketing.

This is not as important but super helpful in
making google find your site.

The current website is not currently ranking
for anything besides “post-internet project”
and the site was missing meta descriptions 

Since this is a newish type of category
finding a search was hard and used tristan
harris/Social Dilemma first. As well as
using the alcohol addiction website, as well
as the other one.

Finding new keywords is always the hardest
part because many times you have to find
niches for the category. Preliminary
research found “tech addiction” which
evolved to other keywords like social media
addiction

The first step is using wildcards
sitewide using the meta descriptions
and titles to speed the process and
quickly hitting every page.

I used a web scraping tool called
screaming frog, that pulled all the
data throughout the whole website. I
then used all the keyword research
and found whole new keywords and
added them on key areas of the
site.

Using the transcription from the
classes I would use an optimized
chatgpt to make brand new blog
posts.
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3. FINDING NEW KEYWORDS
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2. ON-PAGE OPTIMIZATION

3. BLOG POST OPTIMIZATION
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WEBSITE
NEEDS
MORE
PAGES
FOR ALL
KEYWORDS!



CONTENT MARKETING



Inside the course capture content, there is
a landscape view of the classroom.
Stylistically this content looks the best
when editing a reel.

After finding the classroom video, uploading
it on descript is straightforward. After the
video has been uploaded all that is needed
is to use the AI features to boost the audio
and create higher quality audio tracks.

I’d recommend adding a soundtrack behind
the reel for more engagement. Afterwards
finding 1 or 2 related to the clips could go a
long ways in making good content.

Inside the drive, or as requested, download
the audio track and upload it to a new
project on Descript.

After finding the recording, you will upload
the track to the project. After uploading the
project you could use the ai studio quality
to boost the audio track and compression
for consistent sound.

After the recording at a good quality, there
are more ai features that could be useful
like removing filler words and audio
ducking.

Look inside the course capture file
and inside there will be a
transcript/txt file.

After skimming the actual video or
looking through the transcript (I
recommend using AI to summarize
the file), use the topics to come up
with possible long tail keywords with
low difficulty for blog posts.

With the long tail keyword, optimize
the blog page with the keyword and
insert talked-about words too.

1. DOWNLOAD COURSE
CAPTURE CONTENT

2. UPLOAD CLASS RECORDING TO
DESCRIPT AND BOOST AUDIO

3. EDIT VIDEO ON DESCRIPT

1. DOWNLOAD PODCAST
RECORDING

2. UPLOAD ON DESCRIPT AND BOOST
AUDIO

3. EDIT FILLER WORDS AND
DUCKING

1. DOWNLOAD TRANSCRIPT

2. SKIM VIDEO & FIND
LONGTAIL KEYWORDS

3. UPLOAD THE TRANSCRIPT
TO CUSTOM CHATGPT & FILL
KEYWORDS

REELS PODCAST BLOGS



REELS EXAMPLE



Inside the course capture content, there is
a landscape view of the classroom.
Stylistically this content looks the best
when editing a reel.

After finding the classroom video, uploading
it on descript is straightforward. After the
video has been uploaded all that is needed
is to use the AI features to boost the audio
and create higher quality audio tracks.

I’d recommend adding a soundtrack behind
the reel for more engagement. Afterwards
finding 1 or 2 related to the clips could go a
long ways in making good content.

Inside the drive, or as requested, download
the audio track and upload it to a new
project on Descript.

After finding the recording, you will upload
the track to the project. After uploading the
project you could use the ai studio quality
to boost the audio track and compression
for consistent sound.

After the recording at a good quality, there
are more ai features that could be useful
like removing filler words and audio
ducking.

Look inside the course capture file
and inside there will be a
transcript/txt file.

After skimming the actual video or
looking through the transcript (I
recommend using AI to summarize
the file), use the topics to come up
with possible long tail keywords with
low difficulty for blog posts.

With the long tail keyword, optimize
the blog page with the keyword and
insert talked-about words too.

1. DOWNLOAD COURSE
CAPTURE CONTENT

2. UPLOAD CLASS RECORDING TO
DESCRIPT AND BOOST AUDIO

3. EDIT VIDEO ON DESCRIPT

1. DOWNLOAD PODCAST
RECORDING

2. UPLOAD ON DESCRIPT AND BOOST
AUDIO

3. EDIT FILLER WORDS AND
DUCKING

1. DOWNLOAD TRANSCRIPT

2. SKIM VIDEO & FIND
LONGTAIL KEYWORDS

3. UPLOAD THE TRANSCRIPT
TO CUSTOM CHATGPT & FILL
KEYWORDS

REELS PODCAST BLOGS



PODCAST EXAMPLE



Inside the course capture content, there is
a landscape view of the classroom.
Stylistically this content looks the best
when editing a reel.

After finding the classroom video, uploading
it on descript is straightforward. After the
video has been uploaded all that is needed
is to use the AI features to boost the audio
and create higher quality audio tracks.

I’d recommend adding a soundtrack behind
the reel for more engagement. Afterwards
finding 1 or 2 related to the clips could go a
long ways in making good content.

Inside the drive, or as requested, download
the audio track and upload it to a new
project on Descript.

After finding the recording, you will upload
the track to the project. After uploading the
project you could use the ai studio quality
to boost the audio track and compression
for consistent sound.

After the recording at a good quality, there
are more ai features that could be useful
like removing filler words and audio
ducking.

Look inside the course capture file
and inside there will be a
transcript/txt file.

After skimming the actual video or
looking through the transcript (I
recommend using AI to summarize
the file), use the topics to come up
with possible long tail keywords with
low difficulty for blog posts.

With the long tail keyword, optimize
the blog page with the keyword and
insert talked-about words too.

1. DOWNLOAD COURSE
CAPTURE CONTENT

2. UPLOAD CLASS RECORDING TO
DESCRIPT AND BOOST AUDIO

3. EDIT VIDEO ON DESCRIPT

1. DOWNLOAD PODCAST
RECORDING

2. UPLOAD ON DESCRIPT AND BOOST
AUDIO

3. EDIT FILLER WORDS AND
DUCKING

1. DOWNLOAD TRANSCRIPT

2. SKIM VIDEO & FIND
LONGTAIL KEYWORDS

3. UPLOAD THE TRANSCRIPT
TO CUSTOM CHATGPT & FILL
KEYWORDS

REELS PODCAST BLOGS



BLOG EXAMPLE



THANK YOU.


